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Business Profiles 
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Company Profiles 

 Member of mai on Sep 23, 2015 

 Registered Capital 120 Mil.Baht 

 No. of Shares 480 Mil.Shares 

 Par Value 0.25 Baht 

 Dividend Policy 40% of Net Profit 

 Dividend 0.02 Baht/share, Yield 1.56% 

4 



Product & Revenue 2015 

Ventilation System 
5% 

Rental & Services &  Other Products 7% 

Misting Fan 
7% 

Air Cooler 
81% 

81% 

5% 
7% 7% 
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Other Products 

 เครือ่งลา้ง 

<< ผกัผลไม ้

 โอโซน 

เครือ่งก าจดั 

กลิน่รองเทา้     >> 

ดว้ยโอโซน 
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Sales Channels &  
Target Customers  

จ าหนา่ยโดยตรง 
 21% 

ตวัแทนจ าหนา่ยในประเทศ 
17% 

ตวัแทนจ าหนา่ยตา่งประเทศ 
19% 

ธุรกจิคา้ปลกีสมยัใหม ่ 
43% 

ลกูคา้สง่ออก 
19% 

ลกูคา้องคก์ร 
21% 

ลกูคา้รายยอ่ย 
60% 
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Target Customers 

Retail Customers 

• i.e. Residential homes, shops or small restaurants 

Corporate Customers 

• Enterprise customers such as factories, warehouses, 

hospitals, hotels, schools, government official places, etc. 

Export Customers 

• Over 40 export countries worldwide 
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Target Customers 
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Target Customers 
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Target Customers 
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Target Customers 
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Target Customers 
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Target Customers 
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Target Customers 
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Target Customers 
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Target Customers 

17 



Target Customers 
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Target Customers 
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Target Customers 
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Financial Summary 2015 
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Profit & Loss 

(Million Baht) 
2015  

(Consol.) 
% 

2014  
(Consol.) 

% DIFF % 

Total Sales 640.78  100.00% 463.49  100.00% 177.28  38.25% 

 Cost of goods sold (373.01) 58.21% (260.36) 56.17% 112.65  43.27% 

Gross Profit 267.77  41.79% 203.13  43.83% 64.63  31.82% 

 Selling expense* (180.87) 28.23% (113.69) 24.53% 67.18  59.09% 

 Administrative expense (70.81) 11.05% (45.02) 9.71% 25.79  57.29% 

EBIT 16.09  2.51% 44.42  9.58% (28.33) (63.79%) 

 Finance costs (7.67) 1.20% (5.97) 1.29% 1.70  28.37% 

 Profit sharing -  0.00% -  0.00% -    

 Income tax (0.39) 0.06% (7.05) 1.52% (6.65) (94.43%) 

Net profit 8.03  1.25% 31.40  6.77% (23.38) (74.44%) 

 Adj. OCI 1.60  0.25% (0.75) 0.16% 2.36  313.08% 

Total Comprehensive 
Income  

9.63  1.50% 30.65  6.61% (17.57 ) (56.48%) 
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Profit & Loss 
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Balance Sheet 

(Million Baht) CONSOL 31 DEC 2015 31 DEC 2014 DIFF 

Current Assets 433.05  441.36  241.41   199.95 

Non-Assets 113.98  108.31  78.37  29.94 

Total  Assets 547.03  549.67  319.78   229.89  

Current Liability  217.05  215.69 207.90   7.79  

Non-Liability  3.71 3.71  3.28   0.43 

Total Liability  220.77 219.40  211.18  8.22  

Equity 326.26  330.27  108.60  221.67  

Liabilities and  
Shareholders' Equity 

547.03  549.67  319.78  229.89 
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Key Financial Ratios 

FINANCIAL RATIOS 
JAN-DEC 

2015 

JAN-DEC 
2014 

JAN-DEC 
2013 

JAN-DEC 
2012 

ROA 3.11% 11.93% 1.26% 17.99% 

D/E                0.68                 1.95                 1.52                 0.94  

CURRENT RATIO                2.05                 1.16                 1.52                 1.55  

INVENTORY TURNOVER 

              1.78                1.86                2.01                2.02  

 199 DAYS   196 DAYS   181 DAYS   180 DAYS  

AR TURNOVER 

             9.26               7.22                9.03                6.89  

 39 DAYS   51 DAYS   40 DAYS   52 DAYS  

DIVIDEND YIELD 1.56% 
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Investment Highlight 
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Vision / Mission 

วสิยัทศัน ์(Vision) 

• มาสเตอรค์ลู เราคอืผูน้ าตัวจรงิส าหรับความเย็นยคุใหม ่ในการ

แกปั้ญหาอากาศรอ้นโดยไมต่อ้งใชแ้อรแ์ละพัดลม เป็นองคก์ร

คณุภาพยัง่ยนืส าหรับลกูคา้ คูค่า้ พนักงาน ผูถ้อืหุน้และสงัคม 

พนัธกจิ (Mission) 

• สรา้ง Brand MASTERKOOL ใหเ้ป็นทีย่อมรับและจดจ าใน

ตลาดลกูคา้องคก์ร ลกูคา้รายยอ่ย และเป็น Top of mind 

brand ในความผูน้ าดา้นพัดลมไอน ้าและพัดลมไอเย็น โดยมี

สว่นแบง่การตลาดสงูทีส่ดุในประเทศไทย 
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BUSINESS GROWTH 
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Market Opportunities 

 Market size would obviously be much larger. 

 Market of air-conditioning and electric fan values  

30,000 Mil. Baht  

 High growth rate of exports 

 Very hot weather forecast 

 Tough economic situation 

 

• ขนาดตลาดใหญข่ึน้ 
    (Market Size ของแอรแ์ละพัดลม  
     สามหมืน่ลา้นบาท) 
• ตลาดสง่ออกเริม่เตบิโตในอตัราสงู 
• คาดการณ์อากาศรอ้นมาก 
• ภาวะเศรษฐกจิไมด่ ี
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Masterkool’s Strength 

 MASTERKOOL  

“No. 1 of Innovative Cooling Solutions” 

 The Top of Sales Value 

 The Best of Cooling Efficiency 

 The One of 5 Innovator Companies Awarded by ITAP 

 The First in Innovative Cooling Business in Thailand 

 Brand “MASTERKOOL” 
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MOBILE AIR COOLER 2015 

MIK-20EX 

(20 sq.m..) 
Consume  

0.36 Baht/hr 

MIK-25EXN 

(23 sq.m.) 
Consume  

0.42 Baht/hr 

MIK-35EX 

(30 sq.m.) 
Consume  

0.47 Baht/hr 

MIK-70EX 

(50 sq.m.) 
Consume  

0.96 Baht/hr 

CTE-06 

(10 sq.m.) 
Consume  

0.26 Baht/hr 

No.1 Best-Selling Air Cooler 
Lower temperature by 15 degrees!  Electricity consumption less than 1 Baht! 
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BEST COOLING EFFECT 
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Risk Factors 
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Risk Factors 

 Seasonality Effect 
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Risk Factors 

 High Selling and Marketing Expenses 

 Exchange Rate Volatility  
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Business Direction and Strategy 2016 
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Value Chain 
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2016 Business Target 

Focusing on target 

40% Sales Growth in 2016 
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Growth Strategy 

 Expand Market Reach 

 Expand Point of Sales 

 Existing Partners 

 New Partners 

 On line 

 Tesco Lotus 

 SINGER 

• Average sales/store 
• Same store sales growth 
• New store growth  
กราฟแสดงจ านวนสาขา/ปี 
ยอ้นหลัง 3 ปี 
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Growth Strategy 
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Growth Strategy 
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ซิงเกอร์ 
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Growth Strategy 

 New Products 

The 1st evaporative air cooler 

…  with the surround inlet design 
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KOOLBOT 2016 

“เยน็เกินไซส์ ค่าไฟสลึงเดยีว” 

45 



Risk Management Strategy 

 Reduced Sales & Marketing Budget 

 Exchange Rate  

 New Products / New Services 

 Innov Green Solutions Co., Ltd 

 Energy Saving Solutions 

 Environmental Solutions 
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MASTERKOOL 
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THANK YOU 
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